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W-GDP 2X  Amer icas:  Invest ing in the Future of  Women

O n August 6, 2020, Concordia held W-GDP 2X 
Americas: Investing in the Future of Women, an 

exclusive half-day digital event in partnership with the 
U.S. International Development Finance Corporation 
(DFC) and the Women’s Global Development and 
Prosperity (W-GDP) Initiative. With a focus on Latin 
America and the Caribbean, the event highlighted 
women’s economic empowerment as an economic 
and national security priority, and featured various 
sessions exploring the role of women’s economic 
empowerment in driving equitable growth and 
sustainable development. 
 As highlighted by DFC Managing Director 
Charity Wallace, “If  women participated more 
equally in the economy, global GDP could increase 
by 26%, or $12 trillion. In Latin America alone, 
women could add an estimated $2.6 trillion by 2025 
if the gender gap is bridged.” Bringing together 
over 400 individuals and over 15 experts, the event 

covered a wide range of topics, including barriers 
and solutions to women’s economic opportunity, 
increasing access to credit for women borrowers, 
innovative micro-financing programs for women-
owned small and medium-sized enterprises (SMEs), 
women as drivers of the post-COVID recovery, and 
leveraging the private sector in closing the gender 
gap. Conversations highlighted the progress that 
has been made in creating tailored, innovative 
solutions that have a tangible impact on the lives of 
underprivileged women across Latin America and 
the Caribbean, while also uncovering areas in which 
public-private sector partnerships could improve 
their strategies to economically empower women. 
 This report contains summaries of each 
session, including quotes and actionable next steps. 
Along with its partners, Concordia is committed to 
amplifying calls to action around women’s economic 
empowerment. 

Partnership Announcement

 Concordia and U.S.  Internat ional 
Development  Finance Corporat ion

T his event kicked off Concordia’s year-long partnership with the U.S. International Development Finance 
Corporation (DFC), which aims to connect DFC’s private-sector engagement, financing for small businesses, 

and women entrepreneurs with Concordia’s expansive community and digital programming throughout 2020. 

The partnership will incorporate programming at the following events: 

• 2020 Concordia Annual Summit | September 21-25, 2020 | Digital 
• 2020 Concordia Africa Summit | November 16-17, 2020 | Digital
• 2020 Concordia Americas Summit | Week of December 6, 2020 | Digital 

As a particular follow-up to the W-GDP 2X Americas: Investing in the Future of Women event, we encourage 
you to stay tuned to the 2020 Americas Summit, which will directly link back to the 2X Americas event. 

https://www.concordia.net/
https://www.dfc.gov/
https://www.dfc.gov/
https://www.whitehouse.gov/wgdp/
https://www.whitehouse.gov/wgdp/


Fireside Chat

The Transformat ional Power  of  Invest ing in Women 

Speaker s:
• 	 Adam	Boehler,  CEO,  U. S .  Internat ional Development 

F inance Corporat ion (Moderator)
• 	 I v anka	Tr ump,  Senior  Adv isor  to the President

A cross the globe, women face a host of formidable 
barriers that inhibit their full and unencumbered 

participation in the economy. Freedoms vital to catalyzing 
women’s economic contributions—their ability to travel, 
access capital, access institutions, start, own, or inherit 
businesses, and work in the same industries as men—remain 
heavily circumscribed. Eliminating these barriers and, in so 
doing, harnessing the groundbreaking power of women’s 
economic prowess, must be at the top of the international 
development agenda. 
 Advisor to the President and a crucial figure in the 
fight for women’s economic empowerment, Ivanka Trump 
has elevated the issue to one of top global importance. On 
the international stage, she has successfully demonstrated 
that empowering women is key to achieving not only social 
but economic and national defense goals. “Before, there 
were sidebar conversations at global conferences,” Advisor 
Trump said to Adam Boehler, CEO of the U.S. International 
Development Finance Corporation (DFC). “But now, at every 
G20 the President has participated in, there has been a major 
dialogue on women’s empowerment.” Indeed, as highlighted 

by Boehler, women’s empowerment is now one of the top 
three agenda items discussed among heads of state. 
 The Women’s Global Development and Prosperity 
Initiative (W-GDP) is a key avenue through which Advisor 
Trump is transforming conversation into action. The 
initiative’s chief goal is to economically empower 50 million 
women in developing countries by 2025. In its first year of 
operation, the initiative has already reached 12 million 
women. During the fireside chat, Advisor Trump explained 
that the W-GDP takes a three-pronged approach to women’s 
economic empowerment: providing skills and vocational 
training, providing access to capital for female entrepreneurs, 
and ensuring an enabled economy. The W-GDP 2X Americas 
Initiative sought to mobilize $1 billion in capital to women 
over five years. The initiative is aptly named; according to 
Advisor Trump, it “refers to the multiplier ef fect of investing 
in women.” W-GDP 2X Americas has already far exceeded its 
initial target, having mobilized more than $3 billion in capital 
in just over two years. 

Nex t  steps:  
• During the fireside chat, Ms. Trump announced that 

the W-GDP and DFC are doubling their investment in 
the W-GDP 2X Initiative to mobilize $6 billion in capital 
to help women-owned, women-led, and women-
supporting projects. 

https://youtu.be/ULbikrucdik


Panel I

Ident if y ing Barr iers &  Solut ions to Women’s Economic Oppor tunit y  

Speakers:
• 	 Char it y 	Wallace, 	Managing Director for  Global 

Women’s Issues and Senior  Adv isor to the CEO,  U.S. 
Internat ional Development Finance Corporat ion 
(Moderator) 

• 	 Mar ta	Lucia	Ramirez, 	V ice President of  the Republic 
of  Colombia

• 	 Ana	Garcia	Car ias, 	First  Lady of  Honduras
• 	 Audrey 	Marks, 	Jamaican Ambassador to the U.S.
• 	 Mar y 	Ellen	Iskender ian, 	CEO,  Women’s World Banking

I nternational development pundits have long heralded women’s economic opportunity as a key driver of 
sustainable, equitable growth. According to Charity Wallace, 
Managing Director of Global Women’s Issues at the U.S. 
International Development Finance Corporation (DFC), 
women’s equal participation in the economy could increase 
global GDP by 26%, or $12 trillion. Elimination of the gender 
gap in Latin America, she added, could add an estimated 
$2.6 trillion to the region’s GDP by 2025. But how can we 
unlock women’s economic potential when women remain 
economically excluded on virtually every global measure? 
How can we work to remove the systemic obstacles that 
women face in achieving equal economic access? These 
were the core questions that panelists sought to answer. 
 For all panelists, closing the gender gap in financial 
inclusion is a crucial step. Yet we remain frustratingly far 
from making this a reality: at the current pace of change, 
it would take over 250 years to close the gap. Bold efforts 
to do so, however, are certainly underway. Women’s World 
Banking, a DFC investee, is at the forefront of the fight to 
provide women with ready access to financial services. Mary 
Ellen Iskenderian, CEO of Women’s World Banking (WWB), 
explained the organization’s three core strategies: cultivate 
women’s leadership, invest in financial institutions that may 
not be serving women right now but are eager to do so in the 
future, and invest in a growing variety of industry partners 
that provide products and services that women know how 
to use. In Latin America, Colombia has emerged as a key 
leader in financial inclusion efforts. For the first time in the 
country’s history, stated Marta Lucia Ramirez, Vice President 
of Colombia, a trust has been created to provide monetary 
and technical support to some 350,000 women. This trust 
will provide access to financial credit through equity, debt, 

and collateral. 
 Partnerships remain critical in the fight for women’s 
economic empowerment. Mrs. Ana García de Hernández, 
First Lady of Honduras, and Audrey Marks, Jamaican 
Ambassador to the U.S., spoke of collaborative endeavors 
to address barriers to women’s economic participation. Mrs. 
García de Hernández shared that Honduras recently signed 
an MOU with DFC as part of the America Grows initiative. 
Together, the entities will promote private sector job 
investment and growth in SMEs, especially those owned by 
women. Ambassador Marks revealed that Jamaica will work 
with the U.S. to bring about enhanced innovative financing 
opportunities and ensure that bilateral policy decisions 
empower budding female entrepreneurs in the Caribbean. 
Moreover, efforts are being made to broker collaborative 
business opportunities between women in Jamaica and the 
Jamaican-American diaspora. 

Nex t steps: 
• Everyone must do their part to invest in women’s 

education and support productive projects owned and 
led by women. 

• The conversation must continue. W-GDP 2X Americas: 
Investing in the Future of Women should serve as a 
launching pad for a series of conversations about 2X 
that will take place on a scheduled basis. The immediate 
next step is to have a working group meeting among key 
regional stakeholders. 

• Women’s World Banking is seeking partners committed 
to women’s financing. 

https://youtu.be/o1GOn_jMON8


Panel II 

Expanding Women’s Access to Capital — From Microlending to Structured Finance

Speakers:
• 	 Jessica	Bedoya, 	Managing Director &  Senior  Advisor 

to the CEO for  South America and the Caribbean, 
U.S.  Internat ional Development Finance Corporat ion 
(Moderator) 

• 	 Mar ia	Cavalcant i, 	President &  CEO,  Pro Mujer
• 	 Reina	Mejia, 	CEO of  Cit ibank Honduras and President 

of  AmCham Honduras
• 	 Isabel	Maldonado	Vasco,  Technical Secretar y  of 

“ Plan Toda una V ida,”  Republic of  Ecuador

T he global credit gap for women-owned formal 
enterprises is nearly $300 billion dollars, and women in 

Latin America face the largest regional share of this gap. This 
Strategic Dialogue, moderated by Jessica Bedoya, Managing 
Director & Senior Advisor to the CEO for South American 
and the Caribbean at the U.S. International Development 
Finance Corporation (DFC), explored the various successful 
measures that important stakeholders have undertaken to 
expand women’s access to credit and empower women to 
participate more fully and freely in economic processes. 
 Within the private sector, when it comes to fighting 
for women’s economic inclusion, Citibank is certainly one 
to watch. Reina Mejia, CEO of Citi Honduras, explained that 
Citi has joined forces with the DFC to develop a program in 
Honduras that channels financing for the empowerment of 
women and the growth of their small businesses. The Citi 
Foundation is also supporting local mentorship programs 
that help young women shape their own futures. Mejia 
touched upon the importance of formalizing informal sector 
jobs, especially given that many of these jobs are currently 
held by women. “When the majority of informal jobs belong 
to women, it creates a [huge] gap because they receive 
their salary in cash, without any benef its and without any 
insurance or social support,” she said. 
 Launched by the Ecuadorian government, the Plan 
Toda una Vida is an initiative whose women-centeredness 
should not be overlooked. Established to address structural 
conditions of inequality in Ecuador, the Plan Toda Una Vida 
has two main programs designed specifically to enable 
women to better access credit. The first is the Crédito de 
Dessarollo Humano (Human Development Credit), wherein 
women living in extreme poverty receive non-refundable 
credits. According to Isabel Maldonado Vasco, Technical 

Secretary of the Plan Toda una Vida, some 206,000 credits 
(equivalent to roughly $600 million) have been granted to 
date. The second is a program that provides social housing 
for women, which significantly increases their chances of 
accessing credit. 
 Within the nonprofit space, Pro Mujer is a key leader 
in efforts to bring about women’s financial inclusion. Maria 
Cavalcanti, President & CEO of Pro Mujer, shared details 
about the organization’s past and current work. In the past 
30 years, Pro Mujer has worked in six countries, providing 
more than $4 billion in loans, mostly to low-income women. 
“At Pro Mujer, we saw that 98% of the loans women take 
are reinvested into their families and their communities,” 
commented Cavalcanti. “Women are the agents of 
change.” From microcredits and housing credits to long-
term investments and job-related financial products, the 
organization’s products are varied and tailored to what its 
clients need. 

Nex t steps: 
• We need to push states, companies, and institutions 

to move beyond a verbal commitment to women’s 
empowerment. All entities need to take substantive 
action. 

• State institutions need to engage in coordinated work 
that promotes the economic inclusion.

• Pro Mujer is working to provide digital wallets and digital 
education to women, giving them the ability to talk to 
their own financial adviser as well as make payments 
and transfers digitally.

https://youtu.be/M2lB85laq5g


Panel III

Rescue,  Recovery  &  Resilience:  Support ing Women’s Economic Empowerment 
During COV ID-19 through Interventions,  Innovations &  Investment Opportunit ies

Speakers:
• 	 Naf isa	Jiwani, 	Senior Advisor &  Managing Director, 

Health Init iat ives,  U.S.  Internat ional Development 
Finance Corporat ion (Moderator) 

• 	 John	Barsa,  Act ing Administrator,  U.S.  Agency  for 
Internat ional Development

• 	 Willy 	Foote, 	Founder &  CEO,  Root Capital
• 	 Tara	Murphy 	Forde, 	Managing Director,  Capital & 

Impact ,  Global Par tnerships

The impacts of COVID-19 are exacerbated for women. As 
communities across the globe grapple with rising malnutrition 

and food insecurity, women and children have been rendered 
especially vulnerable. The pandemic has also significantly 
widened the gendered credit gap. According to Nafisa Jiwani, 
Senior Advisor & Managing Director of Health Initiatives at the 
U.S. International Development Finance Corporation (DFC), the 
digital gender divide is impeding women’s access to life-saving 
cash transfers and creating obstacles for women entrepreneurs 
wishing to transition to e-commerce and other digital platforms. 
This Strategic Dialogue spotlighted the challenges that women 
around the world are experiencing as a result of the pandemic as 
well as the interventions that the private sector, DFC, and other 
key stakeholders have deployed to aid women’s recovery.
 Two impact investors, both of which are DFC investees, 
have boldly demonstrated their commitment to addressing 
women’s COVID-related needs and promoting women’s resilience 
in the long term. The first of these is Global Partnerships, an 
impact-first investor that has invested $440 million in the last 10 
years to expand opportunities for those living in poverty. Global 
Partnerships created the Women-Centered Finance initiative, 
which has over $60 million in portfolio investments reserved for 
female entrepreneurs. According to Tara Murphy Forde, Managing 
Director of Capital & Impact at Global Partnerships, the impact 
investor has taken a compassionate, holistic, and client-centered 
approach to responding to the pandemic, leveraging trust-
based relationships to provide women clients with the resources 
they need to rebuild their livelihoods. The second investor 
innovatively charting the path toward sustainable, women-
centered COVID-19 recovery is Root Capital, which invests in 
agricultural SMEs in Latin America, Africa, and Southeast Asia. 
Root Capital has rapidly and deftly mobilized to meet the needs 
of rural women, some of whom rely solely on the investor for 
capital. Willy Foote, Founder & CEO of Root Capital, elaborated 

on the organization’s efforts to support indigenous communities 
in Peru, where infection rates can be as high as 90%. Root Capital 
has partnered with 170 farmers, 35% of whom are women, and 
has provided a $25,000 equity grant for women to build a coffee 
roastery. 
 The U.S. Agency for International Development (USAID) 
is prioritizing women’s economic needs. According to its Acting 
Administrator, John Barsa, women are overrepresented in 
the informal sector, which has been especially hard hit by the 
pandemic. Barsa shared that USAID has invested $18 billion into 
women’s economic empowerment in more than 144 countries. 
The organization has partnered with private sector companies 
in Brazil, Chile, Mexico, and Peru to develop an investment 
that equips over 800,000 women with the tools they need to 
break into the technology sector; moreover, they are teaching 
women useful agricultural techniques and connecting them with 
restaurants. Barsa also spoke about the synergy between USAID 
and DFC. USAID’s access to DFC’s expanded set of finance tools 
proves critical to mobilizing investments in developing countries, 
while DFC’s access to USAID’s technical assistance ensures that 
investments are as effective as they can be. 

Nex t steps: 
• Private sector companies need to review their processes to 

ensure that gender-focused hiring practices are in place. 
• COVID-19 represents a crucial opportunity to completely 

reimagine the structure and functions of rural services 
and businesses. This re-conceptualization process must 
foreground women’s perspectives. 

• Investors need to continue supporting high-impact 
organizations dedicated to supporting recovery—especially 
women’s recovery—from COVID-19. 

https://youtu.be/iz3YQkdn3HY


Panel IV

Approaches for  Achiev ing Stability  &  Sustainability

Speakers:
• 	 Dia	Mar t in, 	Managing Director,  Social Enterpr ise 

Finance,  U.S.  Internat ional Development Finance 
Corporat ion (Moderator)

• 	 Robin	Bernstein, 	U.S.  Ambassador to the Dominican 
Republic 

• 	 Sarah	Thorn, 	Senior Director  of  Global Government 
Af fairs,  Walmar t 

• 	 Shelly 	McKinley, 	V ice President ,  Technology & 
Corporate Responsibilit y,  Microsof t

R esearch confirms that investing in women yields one of the 
strongest returns. When women receive equal access to 

capital, jobs, and skills and have a voice in community decisions, 
they make economic decisions that benefit their families and 
promote stability in their communities. This Strategic Dialogue, 
moderated by Dia Martin, Managing Director, CFA, on the Social 
Enterprise Finance team at the U.S. International Development 
Finance Corporation (DFC), dove into innovations that expand 
women’s access to markets, allow women to sustain their 
livelihoods, and, ultimately, empower women to strengthen the 
economies in which they participate. 
 In the Dominican Republic, effective initiatives aimed at 
increasing women’s economic participation are underway. While 
the Academy of Women Entrepreneurs (AWE), a U.S. Department 
of State program in support of W-GDP, launched in 12 different 
countries, its success in the Dominican Republic is particularly 
notable. AWE’s program in the Dominican Republic received over 
400 applications, 36 of which were selected. Female participants 
across a wide variety of industries received eight months of 
training and mentoring as they worked to accelerate and scale 
their businesses. The program was so successful, said Robin 
Bernstein, U.S. Ambassador to the Dominican Republic, that it is 
slated to continue with a second cohort. Bernstein also shared 
that the DFC and Citibank have joined forces in the Dominican 
Republic, where they have encouraged two leading financial 
institutions to expand their services to 14,000 entrepreneurs, 
9,000 of which are women. Moreover, the DFC and Citibank have 
provided $100,000 to a program aimed at providing PPE and 
mobilizing the country’s fashion sector. The participants, 90% of 
whom were women, sewed more than 125,000 PPE items that 
were donated to local hospitals. 
 Walmart and Microsoft are two private sector leaders 
that have implemented ambitious, innovative measures to 

promote women’s economic empowerment. Sarah Thorn, 
Senior Director of Global Government Affairs at Walmart, 
described Walmart’s Hand to Grow program, which focuses 
on the incorporation of SMEs—particularly those within the 
informal sector—into the company’s supply chain. Currently, 
the retail giant is working with 464 SMEs in Central America, 169 
of which are women-led, to implement mentorship programs 
centered around empowering female entrepreneurs. Microsoft 
is acutely aware that the gender digital divide inhibits women’s 
full economic and social participation and is boldly charting the 
path toward closing this gap. According to Shelly McKinley, Vice 
President of Technology & Corporate Responsibility at Microsoft, 
46% of women have access to the internet, compared to 63% 
of men. That’s an alarming 17% gap. McKinley spoke about 
Microsoft’s Airband initiative, which is devoted to fostering more 
inclusive internet access while maintaining an understanding 
that, especially in underserved communities, it is primarily 
women who remain unconnected. 

Nex t steps: 
• Share W-GDP 2X Americas: Investing in the Future of Women 

with everyone in your social network. 
• Walmart is joining forces with the DFC to provide blended 

finance aimed at mitigating the impact of COVID-19 on 
women in the garment sector. 

• DFC signed a memorandum of understanding (MOU) with 
Microsoft to work together globally on information and 
communications technology infrastructure projects that 
will help close the digital divide by providing access to the 
internet for unserved or underserved communities, such as 
women, learning institutions, healthcare clinics, and last-
mile users. Projects under the MOU will also promote closing 
the gender digital divide.

• There is an acute need for gender-disaggregated data. 

https://youtu.be/4qGf3biyUWQ
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