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The Concordia Campaign for a Sustainable Global 
Food Supply, launched at the 2016 Annual Summit, 
reflects Concordia’s belief that a humane and 
sustainable global food supply is a challenge of 
increasing importance, and that public-private 
partnerships can provide a pathway to a meaningful 
solution. Responding to the Concordia Community’s 
input as it develops its approach to this truly global 
challenge, the Campaign aims to elevate the issue 
of farm animal welfare within global policy and 
innovation efforts in the food sustainability space 
throughout the next several years. 
	 Concordia highlighted the Campaign at 
the Annual Summit during a Plenary panel and a 

Strategic Dialogue discussion, during which key 
stakeholders representing multiple points in the 
food supply chain discussed obstacles to food safety, 
access, sustainability, and animal welfare. The Annual 
Summit, being the first conversations hosted by 
Concordia on the subject, identified key areas where 
Concordia, and P3s, can play a positive role. Building 
on this initial conversation as it continues to grow, 
the Campaign will focus on the interconnectedness 
of our food systems, highlighting the journey from 
farm to fork, the challenges facing small farms, and 
the valuable role that public-private partnerships 
play in this space.

In November, Concordia traveled to the epicenter of the start-up 
nation -- Tel Aviv, Israel -- to gain an overview of the innovation 
landscape as it relates to sustainable food technologies. In 
partnership with Start-Up Nation Central as well as the Volcani 
Institute, Concordia met with companies whose products ranged 
from chicken meat grown using regenerative technologies to 
protein products made from grasshopper production. In the 
process of creating a more sustainable food system, these 
companies simultaneously reduce the effects of climate change, 
advance animal welfare standards, improve public health, and 
tackle a variety of other externalities.
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SPONSOR HIGHLIGHT: 
ARNALL FAMILY FOUNDATION 

For Concordia to launch a specific Campaign, it must focus on a 
pressing, yet enduring, contemporary challenge, require a public-
private partnership solution, resonate with Concordia’s Members, 
and present sufficient resources that allow Concordia to engage 
meaningfully for a 2-5 year period. The first three conditions for the 
launch of the Campaign for a Sustainable Global Food Supply were 
immediately met by the nature of the challenge and the positive 
reception from our Members. The fourth pre-requisite was satisfied 
by the generosity of the Arnall Family Foundation.
	 Sue Ann Arnall, President of the Arnall Family 
Foundation, joined the Concordia Board of Directors in 2016, 
bringing key insight into the creation of public-private partnerships 
and business management from her esteemed career in the oil 
and gas industry. In addition to her expertise, she also brought 
a passion for leaving a positive social impact on the most 
vulnerable populations. The Arnall Family Foundation invests 
in innovative programs that improve the lives of animals. Sue 
Ann communicated the connectivity of farm animal welfare to 
sustainable food production, and the Campaign was born.
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Researchers at the Volcani Institute demonstrate new 
technologies to extend the shelf life of produce.
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2016 proved to be a year of growth for our inaugural 
Campaign for Social Impact focused on combating 
labor trafficking in the Thai seafood industry. 
Launched in 2015 following a panel discussion at 
the 2014 Annual Summit on modern day slavery and 
human trafficking, Concordia identified this topic as a 
business and human rights challenge ripe for public-
private partnership based solutions. Increased 
engagement and interest from the Concordia 
Community similarly indicated the importance of 
focusing on this issue. A landscape analysis of public 
and private sector stakeholders indicated the need 
for greater collaboration in supply chain monitoring 
and partnership based solutions, specifically in the 
seafood industry in Thailand. With  this narrowed 
focus, Concordia formed Campaign partnerships with 
global development leaders, Winrock International, 
and New York University Stern Center for Business 
and Human Rights, a leading non-governmental 
organization and a cutting-edge academic institution, 
respectively.
	 The Campaign seeks to engage key 
stakeholders along the value chain – global 

companies, local suppliers, governments, 
intergovernmental organizations, NGOs, trade 
unions, and consumer groups – to change the way 
the seafood industry operates in Thailand, Southeast 
Asia, and beyond. By raising awareness, generating 
research, and forming public-private partnerships, 
the Campaign leverages the power of cross-sector 
collaboration to alter practices in the industry. 
	 2016 highlighted the Campaign at the 
Annual Summit during a Plenary panel and a 
Strategic Dialogue discussion. Leading up to this, the 
Social Impact Team hosted a roundtable on the topic 
of supply chain standards for sustainable businesses 
in July, and produced a white paper elaborating on 
discussion findings. Through these platforms, and 
by participating in a number of Winrock and U.N.-
hosted forums related to trafficking in conflict zones, 
Concordia greatly expanded its Campaign Network 
to include industry, nonprofit, and government 
leaders. This Network, and the Advisory Collaborative 
in particular, guide the Campaign strategy and 
subsequent programming, research, and partnership-
based projects. 

In May of 2016, Concordia traveled to Bangkok, Thailand to provide 
remarks at an aquaculture conference hosted by our partner 
organization, Winrock International, on the subject of social 
accountability in supply chains. The audience included an array of 
business leaders, government officials, and technology companies 
eager to learn about the private sector’s increasing interest 
in maintaining clean, transparent, and responsible business 
practices. This conference proved to be particularly fruitful in 
providing Concordia with a broader base of regional contacts and 
garnering industry specific support for the Campaign.

In July of 2016, Concordia partnered with Nomi Network to host 
an invitation-only roundtable exploring labor lessons found 
across industries. As a nonprofit working with women across 
Cambodia and India to create economic opportunities for victims 
and women at risk, Nomi Network shares Concordia’s belief 
that business is a critical vehicle through which to halt the cycle 
of trafficking. Through this shared vision, Concordia and Nomi 
Network convened  experts to identify key, transferable steps for 
industry leaders to disrupt the $150 billion industry of modern day 
slavery. Following the roundtable, Concordia and Nomi Network 
co-authored a white paper and presented findings to the Luxury 
Marketing Council. 

CAMPAIGN HIGHLIGHT: 
WINROCK EVENT

CAMPAIGN HIGHLIGHT: 
LABOR LESSONS
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M E M B E RS H I P  B E N E F I TS PAT R O N
$ 1 5 , 0 0 0

I N D I V I D UA L
$ 2 , 5 0 0

YO U N G 
P R O F E SS I O N A L

$ 1 , 0 0 0

All-access invitations to the Concordia Annual Summit in New York City* 5 1 1

Invitations to Concordia Americas Summit in Bogotá* 3 1 1

Invitation to Concordia Europe Summit in Athens, Greece*
Additional fee may apply 1 1 1

Invitations to Global Partnerships Week in Washington, D.C.* 3 1 1

Invitations to attend Concordia’s Young Professional Member 
networking and engagement events 3 2 2

Opportunity to participate in Programming and Social Impact related issue area 
working groups and contribute an op-ed on a connected topic ü ü ü

Opportunity to contribute a blog post connected to a Concordia event or working 
group experience to be distributed among the Concordia community ü ü ü

Invitation to Social Impact Campaign roundtables around the world 
(i.e. Bogotá, Athens, London) ü ü -

Opportunity to serve on Concordia Campaign related subcommittees that advise and 
advance Campaign progress ü ü -

Promotion of Member’s research within the P3 space ü ü -

Reserved preferential seating for Plenary Sessions at Summits ü - -

Access to special tours or missions connected to Concordia Programming and Social 
Impact Initiatives when available ü - -

Opportunity to host private gatherings and request private meetings with Leadership 
Council Members and high-level stakeholders ü - -

Access to white papers and other research deliverables within the Concordia database ü - -

Member company listed under Patron Member on Concordia website ü - -

Opportunity to partner with Concordia to curate a roundtable on a topic relevant to 
the Summit agenda  in alignment with Sponsor company’s interest ü ü -

*Additional fees may apply to certain supplementary events around our Annual and Regional Summits. Invitations for Patron Members are transferable between company leadership. 
Credit card fees may apply and are additional to the Membership cost.

MEMBERSHIP
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As a membership-based organization, Concordia 
provides a unique environment to hear from leading 
experts at the intersection of the public, private, and 
nonprofit arenas. Members are connected with an 
immense network of global leaders, informed on the 
latest P3 developments, and exposed to opportunities 
for creating partnerships that align with their areas of 
interest.
	 Since its launch in 2015, the Concordia 
Membership program has grown to include over 350 
individual, organizational, and young professional 
members. Each year, Concordia brings together 
hundreds of public, private, and nonprofit leaders by 
organizing various regional events, private meetings, 

briefings, and our Annual Summit. Concordia’s year-
round engagement opportunities are exclusive to 
Members and include a series of regional convenings, 
webinar presentations, office hours, and virtual 
gatherings that utilize experienced practitioners and 
social innovators to delve into timely topics and 
current affairs with deeper focus. These engagement 
opportunities are designed to further solutions to 
global challenges addressed at the Annual Summit 
and create an impact narrative, highlighting the 
continuous efforts being put forth by the Concordia 
community in support of our Campaigns and partner 
initiatives.
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A COMMUNITY FOSTERING COLLABORATION AT THE INTERSECTION 
OF THE PUBLIC AND PRIVATE SECTORS.
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FINANCIAL REPORT

28

Concordia’s social impact is possible due to the strong 
dedication of its community. Thank you to each of 
our Members, sponsors, and partners for helping us 
reach our objectives. The financial commitment from 
these groups and individuals has made our mission 
of building partnerships a reality. Concordia has 
maintained steady revenue growth over its history. 
Looking back at 2016 specifically, we increased 
and diversified funding through our revamped 
membership program as well as a major gift from 
the Arnall Family Foundation dedicated to our Social 
Impact department. In large part, Concordia’s success 
is also a result of the generosity of our Founding 
Sponsor, the Libra Group, which not only helped 
launched the organization but also continues to 
support our efforts. In reviewing expenses over the 

course of the past year, programming remains the 
most robust, representing 87% overall. Total funding 
received for 2016 was $6,871,608. 
	 With this funding, Concordia has led partner 
organizations to connect with new donors, to publish 
an entire series on private sector engagement on 
the refugee crisis, and to start new conversations 
around various urgent global challenges. Concordia’s 
Campaigns for Social Impact have resulted in new 
research, thought leadership, partner introductions, 
and much more engaged stakeholders around the 
issues of labor trafficking and a sustainable global food 
supply. Overall, 2016 proved to be a transformational 
year towards reaching our long-term goal of creating 
a more prosperous and sustainable future through 
the lens of partnerships.

2013 2014 2015 20162012FINANCIAL DATA

$1,175,647 $1,596,966 $2,402,033 $6,871,608$616,500REVENUE

$1,133,913 $1,308,131 $2,125,724 $5,199,092$91,2380PROGRAM COSTS

$0 $97,301 $117,563 $130,978$0FUNDRAISING

$509,015 $289,108 $380,978 $669,359$187,387ADMIN

$1,642,928 $1,694,540 $2,624,265 $5,999,429$1,099,767  TOTAL EXPENSES

PROGRAM COSTS - 87% 

FUNDRAISING - 2%

ADMINISTRATIVE - 11%



LEADERSHIP 
COUNCIL
George M. Logothetis 
Chairman and Chief Executive Officer of The Libra Group & 
Chairman of The Concordia Leadership Council
  
President José María Aznar
Former President of The Government of Spain

President Felipe Calderón
Former President of The United Mexican States

Prime Minister Mikuláš Dzurinda
Former Prime Minister of The Slovak Republic

President Aleksander Kwaśniewski
Former President of The Republic of Poland

President Luis Alberto Lacalle 
Former President of the Oriental Republic of Uruguay

President Andrés Pastrana Arango
Former President of The Republic of Colombia

President Sebastián Piñera
Former President of The Republic of Chile

President Jorge Fernando Quiroga
Former President of The Plurinational State of Bolivia

Prime Minister Kevin Rudd
Former Prime Minister of The Commonwealth of Australia

President Álvaro Uribe Vélez
Former President of The Republic of Colombia

President Vaira Vīķe-Freiberga
Former President of The Republic of Latvia

Suwat Liptapanlop
Former Deputy Prime Minister of The Kingdom of Thailand

HRH Prince Abdul-Aziz bin Talal
Chairman of GSP Group

Dr. William J. Antholis
Director and Chief Executive Officer of The Miller Center

Teri Ardleigh
Leadership Council Member, Concordia

Cherie Blair, CBE, QC
Founder & Chair of Omnia Strategy LLP; Founder &  
Patron of The Cherie Blair Foundation for Women

Irina Bokova
Director-General of UNESCO

Dr. Ian Bremmer
Founder and President of Eurasia Group & 
Foreign Affairs Columnist and Editor-at-Large at TIME 

Ambassador Paula J. Dobriansky, Ph.D.
Former Under Secretary of State for Democracy and 
Global Affairs & President’s Special Envoy to Northern Ireland

Dr. Jacob A. Frenkel 
Chairman of JP Morgan Chase International

Jane Harman
Director, President, and Chief Executive Officer of Wilson Center

Thomas Kean
Former Governor of the State of New Jersey & 
Chairman of The 9/11 Commission

Muhtar Kent
Chairman of the Board, The Coca-Cola Company

John S. Koudounis
Chief Executive Officer of Calamos Investments

Andrew N. Liveris
President, Chairman & Chief Executive Officer of 
The Dow Chemical Company

Constantine M. Logothetis
Executive Vice Chairman of The Libra Group

Jabulane Mabuza
Chairman of Telkom SA SOC Limited

Anita B. McBride
Former Assistant to President George W. Bush & Chief of Staff to 
First Lady Laura Bush

George J. Mitchell
Former Senate Majority Leader of the U.S. Senate

Ambassador John D. Negroponte
Former U.S. Deputy Secretary of State & 
U.S. Director of National Intelligence

Michael J. Nyenhuis
President & CEO of Americares

Eduardo J. Padrón, Ph.D.
President, Miami Dade College

David A. Paterson
Former Governor of the State of New York

Gen. (Ret.) David H. Petraeus
Former Director of the Central Intelligence Agency

Frances Fragos Townsend
Former Homeland Security Advisor to the President of the 
United States & CBS News Senior National Security Analyst

Concordia’s Leadership Council is a powerful roster of 
former heads of state, leaders of industry, and policy 
experts with practical experience at every level of 
government and business. By offering strategic guidance, 
expanding our community, and advising our programming, 
the Leadership Council contributes to all areas of our ever-
growing organization.
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BOARD OF DIRECTORS

TEAM
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Nicholas Logothetis 
Executive Board Member, Libra Group 
and Co-Founder & Chairman of the Board, Concordia 

Sue Ann Arnall
President of the Arnall Family Foundation and Essay 
Management Services, LLC

Prescott Stewart
Executive Director of Advancement, 
University of Massachusetts Medical School 

Matthew Swift 
Co-Founder, Chairman, & CEO, Concordia

Natalie Dabney 
Senior Associate, ideas42 

KJ Wang
Executive Director, Morgan Stanley

Matthew A. Swift
Co-Founder, Chairman & CEO

Regina Hubard Sheridan
Executive Director

Donniell Elisabeth Silva
Director of Programming

Stephanie Condello
Director of Global Events

Jon Benitez
Event Manager

Aisling Casey
Programming Manager

April Soler
Social Impact Coordinator

Madeline Garnett
Strategic Engagement Coordinator 

Paul Roveda
Staff Coordinator

Nicholas M. Logothetis 
Co-Founder & Chairman of the Board

María Paula Correa
Senior Director of Strategic Engagement

Hanne Dalmut
Director of Social Impact

Evan Phalon
Director of Communications

Rachael Wyant
Event Manager

Adriana Henriquez 
Operations Manager 

Hilary Hamm
Social Impact Coordinator

Samuel Matino
Communications Coordinator 

“IF YOU WORK DRIVEN BY DUTY OVER DESIRE, YOU TAP INTO A 
RENEWAL ENERGY THAT IS MUCH DEEPER. CONCORDIA IS A 
DUTY-BOUND ORGANIZATION THAT WANTS TO MAKE THE WORLD 
BETTER” 

GEORGE M. LOGOTHETIS, 
CHAIRMAN AND CHIEF EXECUTIVE OFFICER OF THE LIBRA GROUP & 
CHAIRMAN OF THE CONCORDIA LEADERSHIP COUNCIL
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