
The Campaign Against Labor Trafficking
HUMAN RIGHTS STANDARDS & GOVERNANCE IN THE SEAFOOD INDUSTRY

PURPOSE DESIRED OUTCOMES

APPROACH

Concordia and the NYU Stern Center for Business and Human Rights are working together in the Campaign 
Against Labor Trafficking (the Campaign) to advance a standards-based, industry-wide approach to address 
human rights and labor abuse in the seafood industry.

Partner with seafood buyers and suppliers, importing 
and exporting governments, and local and international 
civil society groups to:

1. Adopt a set of rigorous, industry-wide human rights 
and labor standards that address all points of the 
supply chain, from suppliers to brands and retailers.

2. Establish a transparent, collective governance 
mechanism to enforce these standards and create 
industry accountability to external stakeholders, 
including government and civil society.

3. Inform these efforts with original research on busi-
ness practices in the fishing industry that contribute 
to forced labor.

• New research on business practices in the seafood 
industry that contribute to human rights and labor 
abuse.

• Global human rights and labor standards for the 
fishing industry, negotiated among multinational 
companies, national-level suppliers, civil society 
organizations, and governments.

• An organization (new or existing) established 
to accredit/verify that actors across the fishing 
supply chain, from fishing vessels, peeling sheds, to 
processing plants, are abiding by labor standards.

• A model for verification that can be piloted in 
Thailand, scaled and replicated in other countries 
facing similar challenges.

• Increased public and political pressure for the sea-
food industry to adhere to labor and human rights 
standards.

• A model for cross-sector collaboration, through 
shared responsibility, that can be scaled and replicated 
in other industries facing human rights challenges.

Promote “shared responsibility,” an approach
championed by the World Economic Forum’s Global 
Agenda Council on Human Rights. This approach 
recognizes that no single stakeholder group in a global 
industry — governments, suppliers, retailers, civil 
society — can or should bear full responsibility for 
addressing human rights challenges in a global supply 
chain. All stakeholders must contribute resources —
financial, regulatory, or other.
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ACTION STEPS

Concordia Summit, Strategic Dialogue
(Sept 19th-20th, 2016, NYC) A moderated conver-
sation among 20-30 fishing industry experts and 
influencers from companies, governments, and civil 
society to review progress on human rights in the 
fishing industry, identify gaps, and launch a process 
to begin working towards standards and governance.

Roundtable Series
Following the Concordia Summit, a series of roundtable 
discussions among industry, government, and civil 
society to facilitate the development of human rights 
standards and a governance mechanism.

Research
Original research on business practices in fishing that 
contribute to human rights and labor abuse.

Partnership
Building and supporting public-private partnerships in 
alignment with Campaign goals.
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BUILDING ON EXISTING EFFORTS

Existing efforts to address human rights in the sea-
food industry have established a strong foundation 
for change in the industry. The Campaign will bolster 
these efforts by:

• Advocating for global standards and governance. 

• Setting standards across the entire supply chain, 
placing responsibility on retailers and brands, not 
just suppliers.

• Focusing specifically on human rights and labor 
issues related to migration, recruitment practices, 
and workers’ rights in fishing.

• Establishing industry accountability to external 
stakeholders, including government and civil society, 
through a governing body.
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